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[ History ]
Throughout history, Helsinki has expanded 
from inland toward the sea, and it’s latest 
development has reached the coast. Then, 
what’s the next Helsinki?
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[ Pattern ]
From the present street pattern, we discov-
er that open spaces become the buffer 
zone where different city fabrics converge 
especially on the convergence of different 
street pattern.  Therefore, we want to 
strengthen the same idea on the boundary 
of land and sea, offering open spaces and 
creating activities.
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[ Figure-ground ]
The buildings are grand around the harbor 
forming out lots of large open spaces.
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[ Transportation ]
The transportation here is diverse, conve-
nient and friendly, such as the bicycle ways 
covering all around the city. Around the 
harbor, all transportation not only offers 
residents moving around but also brings in 
lots of visitors, making the open spaces 
become the node of people gathering.
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Map

 Main road

Bicycle way

Shipping line
There are three different shipping lines from 
different places to Helsinki’s harbor.

It’s a friendly place for all bicyclists. You can arrive 
everywhere easily by bike.



7

[ Open space ]
Open spaces are widespread around the 
south harbor. These places gather all kinds 
of people and different activities happen-
ing here.
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Parking lots

Squares & Market square

Parks

Map

The parking lots for anyone who comes here by 
cars are the first place where they stay.

The main open spaces for both residents and visi-
tors.

Green spaces for all people.
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[ View ]
In the city, the special viewpoints creating by the buildings are seldom noticed by people. When you are in the 
direction of the Helsinki cathedral, you can see the Helsinki cathedral becoming the end point of the street. On 
the other hand, if you are going toward the sea, the moving ships would become the end point of the street, 
which creates an amazing end view.
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[ Potential ]
When thinking of Finland, “Nokia”, which used to play a significant role in Finnish ICT sector, is the first 
word popping up in most people’s mind. Among the technology industry, the R&D (research and design) 
human resources are still the greatest potential for Finland, even though the Nokia crisis happened. In 
addition, there are some prestigious universities which cultivate lots of high-tech personnel.

Staff of Nokia by task type in 2008 ( before the crisis )
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[ 02 ]  In order to add some
spice to the city, we consider to 
“add bubbles” in it as the spar-
kling water. Bubbles here are 
regarded as the places for activi-
ties to happen. By adding bub-
bles to the city, we can make use 
of the already existing potential 
to engage more with the citizens 
and visitors.

[ 03 ] In the future, Helsinki can
make more bubbles by her own, 
which let Helsinki has her own 
identity.

[ 01 ] Helsinki has different
kind of  resources just like other 
cities. However, there isn’t any 
identifiable feature to represent 
the city such as a cup of odour-
less water.
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The next art harbor.
The next dynamic capital.
The next smart city.
The next visiting place.
The next living style.
The next Helsinki.
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[ Technique ]
In Finland, the technology technique are 
merely used in the ICT industry before; 
however, to use these techniques in the 
open spaces may be a new trend for the 
city. To show the identity of Helsinki, we try 
to make some “bubbles” in the open spaces 
by combining with the technology tech-
niques in order to show out that Helsinki is 
a smart city.

“Play in the city.”
People can search for information, such as 
maps and some restaurants nearby, and 
also play some games in the special facili-
ties. We hope that the apps in the facilities 
are created by Finnish companies and the 
interaction with people is not only the facil-
ities but also the features of Helsinki.



18

We combine Angry Birds, a well-known app, 
with the view of south harbor, when you are 
playing the game, you can also enjoy the view 
and learn more about the city.

Spice up the public spaces by referencing 
existing cases. There are plenty of interaction 
games using projection technology nowa-
days.
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[ Viewpoint ]
There are lots of views in the city, as men-
tioned above, and some of them are not 
noticed by people. Therefore, we can use 
strategies to let people discover the different 
faces of the city. Additionally, these design 
can lead the visitors to an unexpected jour-
ney in Helsinki.

“To see is to visit.”
Every viewing point will lead the visitors to 
another amazing place, which become a best 
way for touring in Helsinki.

The viewpoint we mark out is according to the pattern of the city.
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Source: Retrieved February 13, 2015, from http://www.guildtravel.com/groups/
best-of-the-baltics-3-night-twin-city-break-helsinki-tallin/

Finding out the view that forming by the 
buildings, then make a frame of it, either by 
the hardware facilities or the technology 
techniques, which make the view being 
noticed by people passing through.

Making some paints on the building’s 
façade and sidewalks to make a big frame 
on the street.
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Making everyone becomes the part of Helsinki.

We hope Helsinki will have her own identity.

The next Helsinki is created by all the individual in the city. 

Our concept is to create the bubbles, where are the activity taking place.
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Become the part of Bubbling Helsinki!

Create bubbles!

Enjoy bubbles!

The next Helsinki...


